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RURAL TOURISM IN INDIA: BENEF
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Abstract
with its rich cultural heritage, historical sites, and abundant natural resour.rs a popurar tourist destination worldwide. India,s toudst industry has eu.one of the country's most important economic drivers, contributing signl-fi:foreign exchange gains. Tourism is one of the most important worrdwicieaccounting f.or rr'/. of globar GDp The worrd Tourism organization also prec:the range of products availabre to traveilers seekino rurar experience wil c:cally expand over s to 10 years. There is a distinct upward tendency in rurar rs.Rural tourism in India has enormous potentiar due to the country,s immense:;;;;:ffi;;

:,::.:]"^:::r^.." ", 
income for the tocat community rhis paper is an attempt to !glance at the beneflts of rural tourism in Indra and the impact of rurar tourismIndian economy

Keywords: Rural Tourism, Rural Economy

Introduction
Rural tourism has emerged as a critical component in deveroping an impove

::;:,:::, j:-'"::::T: trttre attention from the sovernment and surroundinscultures. Rural tourism encourages vrsrtors to spend nrrrr,, ir_;l;;;;i';l;
exposing them to various cultural, indiqenous, and aesthetic activities. In this sce:ro, rural areas appear to be a perfect site for rerieving stress and re_engaging i:simple rife that provides rest and totar peace for a rimited time. This type of tour-
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. ,'ell-known because it has the potential to alter rural life by providing monetary

- social benefits. A considerable portion of India's rural population is still predom-

,rtly reliant on an age-old technique known as agriculture. However, the prof,ts
-.:rated by agriculture are decreasing day by day, and these peasants need alter-

::,re employment opportunities. This predicament is prompting people to relocate

. lrrounding urban areas in quest of a better salary and a better way of life. If rural

-a can be redeveloped, revitalised, and promoted as tourist destinations, and these

=gers have an acceptable number of alternative job opportunities, the propensi-

- - leaving native villages may be reduced, and the socioeconomic status of rural

. a can be improved. The Endogenous Tourism Project has included most village

. -sm attractions, resulting in signiflcant investments in these areas. It has aided in

.:rving local heritage places by raising awareness among residents of their rich

,:e, history, and heritage, which can be exploited for economic gain and to place

:owns on the global map

: jectives of the study
. c identify the beneflts of rural tourism in India

- c study the impact of rural tourism on the rural Indian economy.

-ta and Methodology
..udy is descriptive in nature and purely based on secondary data. Secondary

, -s collected from various journals, newspapers and websites.

i:refits of Rural Tourism in India
- =neflts of rural tourism to different segments of the population are not the same,

Irng to Indian experience and other research studies conducted throughout the

- It would be helpful to analyse these beneflts in terms of the sector:

; refits to the Local Community

-lture and associated activities are the principal occupations and sources of

-e for households in any hamlet in India. Furthermore, rural income in India

. Jreatly depending on the whims of the monsoons The majority of agriculture

-a is rain-fed.Apartfrom that, agricultural operations are seasonal. As a result,

,v of Indian households are financially burdened. This is primarily responsible

--viduals moving from rural to urban regions in quest of work The growth of

- rrism helps rural India resurge in the following ways:

- ,'ides new and alternative job options in the village where they live. Their

-s of remaining in their current jobs/vocations improve. Rural tourism strength-
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ens people's faith in Iocal traditions and occupations, encouraging :
their villages rather than migrate to cities in pursuit of work or other sc.:

b. It allows them to exhibit their cuisine, heritage, and artefacts S".
hospitality services, leisure activities, and crafts/arts all beneflt from --::

tounsm.

c. By displaying their items to tourists, entrepreneurs' instincts are av,'a

villages, enterprising adolescents are given new career opportunities tha:
passion and energy. Rural tourism allows rural residents to hone their p:
and enhancement talents.

d. Because Indian women are famed for their hospitality, rural tourism is:
way to provide meaningful work to women in villages.

Benefits to the Tourism Industry
Despite the fact that India's tourism business is rapidly expanding rn ::
number of local and international tourists visiting various tourist places, =:
ment of new tourism goods is still lacking. As a result, many Indian touns:
are packed beyond capacity and have become mass tourism products It i.
to develop new tourism offerings As a new tourism offering, rural tourism I
If rural tourism is promoted in a systematic manner, the following benefits .
industry.

1. The pressure on traditional tourism destinations could be alleviated by p:
rural tourism as a viable alternative. Due to overcrowding, popular
nations are clearly out of reach for low-budget travellers. As alternative
products such as rural tourism are encouraged, the market mechanrs-
overheads at popular/traditional sites, which beneflts travellers greatly

2. Rural tourists are often from affluent urban areas and are motivated by a
desire to relax in the lap of nature away from the city's routine As a resu-l-. i
not price sensitive. Rural tourists can afford to travel because they have
tral flnances and a strong desire for an exclusive experience As a result, ths
per visitor to the many service providers in the supply chain, such as tour
tors, transportation providers, tour escorts, and so on, is substantial.

3 The tourism industry's scope could be expanded when the product mix is e
by the addition of rural tourism to the product basket. Rural tourism in
like in western countries, has the potential to become powerful special in
tourism with special interest visitors as the target market
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society
lved in rural tourism are immediate beneficiaries of rural tourist

a whole also beneflts greatly in the following ways.

uld be used to help alleviate the rural unrest that exists in most
to low earnings and a lack of even basic amenities, in addition

t. By allowing peopre to engage with their local resources, rurar
a good impact not only on their earnings but also on their sense

asures to conserve local buildings inherited from the past, aban-
d castles, historic canals, and so on, in order to highright the

d culture. Because of the necessity to exhibit what their places
ey now have a reason to do so.

ation of a tourism-friendly ecosystem in rural places by enabling .

munities that the full range of modern tourism had hitherto l

;

j

ves as a low-cost strategy for bridging the psychological and j
etween urban and rural populations as consumers and market- i

r

tourism on rural economy l

ndependence, there has been a large-scale push to urbanisa j
ngs a slew of beneflts, incruding improved riving standards for j

omic growth for the economy. It is, however, tainted by nega_ iople are stressed out as a result of urbanisation, a l

Ithough tourism has a humanitarian component,
e underestimated. Initially, historical sites or are
t destinations, and these destinations grew com

ample of a policy that focuses on developing rural
his is a relatively new concept in India; neverthele
0s. The rural economy has to be rejuvenated becau
and agro-based companies have not grown at the

rwarding linkages. As a result, the rural economy
such a circumstance, rural tourism can be a powe
al tourism in the rural economy necessitates a defl
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terms "rural,, and ,,rural 
tourism.,, The term ,,rural,, 

has varied mean:-:= i

;,:,:".ff ;:1 f:::::::.:",":,,"r .s,""_ent on how to denne it rr _,=rm,broadty as a tocation with a row p"prl;;;';il;:.J.X;:,::T
l?lllii',::Ii:::::i::: o" 'u*ffiv ror survivar a-ccordins to -.::of India, a rural area is defined 

", 
,, "..rl,ir;r";;r*,il:?i:::ii:=

t,ill:j:::j :::::l the popuration rives in the vlrases Furtherrnc:=_is the primary source of income for €,e;r;.il"",f:::J"irrl; ff:
i:il,:: Tl",H::_l.1:: Tr,rpe 

of tourism that promotes rurar rife, cu-r:_f o I kl o re, h a n di c r a f t s, a n d h i s t o r r r rr rr r r r rl#' ; ;IilJ ::.J: :::: r._:sports, and cultural t
provide tourists ,^,,rn 11,|'-t^1i:: "". 

examples of rural tourism The p',rc=. r ne pruLaprovide tourists with a direct experience of rurar rife in alr its forms. one c:

::.1.j, 
people reconnect with their rooir, r, many famities have tived in _aleas --rq*, rquuues rtave llved tn _qltl

tion,l m ts attracted by characteristics such as]q
low_c natural products, fewer technology inter.-.mri

Tourism and Economy
The tourist sector's direct contribution to GDp was 3.7 percent in2or7,c:
I.*"J;r,lu^:o:r":, :o]1.-,n. 

totat contribution to cop *^" n n*,and i_eXpeCted tO be iL9%. In termo ^, ^*..,^-_ 
--'."" Lv_uur was 9.4%; and i- l

[fff ;11:i::::::,,H"HTr]'T.:: 
j:11#:l?ilT::il*T=

foreign passensers visited rndia in rrir;;;;:L:[: ffiT:]ilif
[,,fff,*T1""""T::y::::l:,i.itea ir,u country Between 2016 and 20i_rorei sn exc h a n se e a rn e d rrom thi s r. rr.. ;; ;;;:: J r;1 ;jr", ;ill irlll ji;,
;T.::::'i:i: ll::,::: :- l l l'; :,. ii;;" d eve,opm ent h a s b e e n a t th e c e:devetopmentarporiciesaroundtrr.*orla-'ri;;;..:fflrrr,""t"","Jr*::,::=
is about the same thing, and rural ,"u.rl
:oncetned with tho rro6 ^{r^^^r -, 

m rs one way to get there. Rural i:concerned with the use of local resources, b.rh;;;;;; ffir_*,;[:.;i
lil #il"r:ilT Jiil:: :T:,:1 l" 

i"u"',u.,,.,e d everop m ent i s c riti c ar, p a:--,in deveropins countries rike rndia. wrren ;;;.;':iffi:t,':;:H:[ttourism destination, the state assists i,'itr. development of these amenities.Conclusion
Despite the fact that India,s tourism busrn
in the number of lan"r anr j_r--_ rs rapidly expanding due to anin the number of rocal and interna,rr""i,.r.*;r#:1,:T;il:T ffiHr':
,l;t;il1,::::,:^::::_ 1,":,;1, rar rrom satisractory As a res,,,rIndian tourist locations rro,,^,.^r-, ^^^.'" 

rqr rru,r satlsractory. As a resu1r

so o d s rt i s p a s t,,," :i: T:',.ilJ',l f :: i.,:'#'ft:1#: iT :X*{f,X ;
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. r-- fits the description. If rural tourism is promoted in a systematic manner,
--=::eflts flow to the industry.Rura\ tourism not on\y promotes tourism in

, . - :reates jobs, but it also helps villages become self-sufflcient in a variety
-:as aided in the preservation of local heritage places by raising aware-
- jccal residents of their rich curture, history, and heritage, which can be

-,- economic gain and to place their towns on the global map. There are
- ..-luences that have entered these areas alongside the positive ones, but
- .:t analysis demonstrates that the people's level of living has improved

==t locations are administered and maintainedby locais, the area's authen-
=s=rved, which gives them a greater sense of belonging and allows them to
: ',' i/Jays to supplement their income. In short, rural tourism has so many

. r -mpacts on the rural economy of India.
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