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~:m exhibiting the unique experiences of Indian villages is exclusively
= the niche areas of tourism. Agro tourism is the latest concept in the Indian
~Zusiry. Itis regarded as the intersection of tourism and agriculture where
¢ zn opportunity to experience the real rural life by familiarizing various
-mvities during the visit. Agro tourism also helps to maintain the balance of
ving importance to the natural resources. Any agricultural based activity
2215 tourist can be termed as Agro tourism. It provides a great opportunity
= m=sponsihle tourism and Sustainable development in the country.

t= =ural tourism, Agro-tourism, Responsible tourism, Sustainable Development
Emchuction

: zn indispensable sector for the economic development of a country. It not

w=vslspment

=rnment of India * Any form of tourism that showcases the rural life,
"= znd heritage at rural locations, thereby benefiting the local community,
:..v and socially, as well as enabling interaction between the tourists and
: 101 a more enriching tourism experience can be termed as rural tourism.
~:m 15 essentially an activity that takes place in the countryside. It is
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multi-faceted and may entail agro tourism/farm tourism, cultural toursmy
tourism, adventure tourism and eco- tourism. As against conventional teis

tourism has certain typical characteristics like — it is experience orientec M
tions are sparsely populated, it is pre- dominantly in natural environment = _
with seasonality and local events and presexrvation of culture, heritage ané =2

India is predominantly an agricultural country and the sector has been om
stability and boost to the economy as well as is a major source of livelihood 3
percent of the total population. Agriculture has been the brightest spot in the =om
despite covid-19 as the share of agriculture in GDP has reached 20 percent in ta=
cial year 2020-21. The Government of India is making a series of progressive =
further improve the agricultural sector by launching several programs and s-a
The government is commiited to make agriculturalsector a flourishing sezm
truly a source of Atmanibhar Bharath. To maintain the standard of living farm=
have to find new ways of earning their livelihood in favorable areas and tos
tourism can become an important source of farm income.

Concept

Agro tourism is the latest concept in the Indian tourism industry. It is regas
the intersection of tourism and agriculture where working farm territory womg
conjunction with remunerative tourism unit, which is segment of rural enterpriss,
farms have series of activities including production, post-production and proces
activities, which are linked to tourism sector that attracts visiting tourists 1
venture of activities. Agro tourism has been promoted across the world since de:
In India every tourism stands on three pillars: (i) Farm recreation {11) Farm stays
Marketing of local farm produce.

Agro tourism can be categorized based on the type of farm setting, farm factl=
experience and types of activities involved —

* Passive tourist contact - it restricts to accommodation, food and entertainme
activities of the tourists.

Indirect tourist contact- it adds other activities like exposure of tourists to =
demonstrations and basic farm education.

Direct tourist contacts - it includes all the above mentioned activities as weli
participation of the tourists and different farm operations like seed sowing, plzs
ing, gardening, harvest the produce, milking a cow.
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2] tourism,

B -nal tourism, 1
= oriented, the &
“r-nment, it mes
““2ge and tradin

25 been prov
velihood for 5
== otin the econ

/ing farmerss =lways accused to have a bad effect on our environment and natural
==25 and thus & “irogucing agro tourism is a new way to tackle this. Agro tourism also
= ntzin the balance of nature by giving importance to the natural resources.

-turzl based activity which attracts tourist can be termed as Agro tourism,

o === of agro tourism development are manifold.
I1 13 regardes

< rritory works =rmerg’ perspective, it doesn’t require large holdings and from the tour-

=-tve, it 1s less expensive with respect to travel, accommodation, food and

.-zl enterprise.]
-1 and process =

- ourists to :m has the potential to reduce the uncertainty of farming or agri-entrepre-
=-ld since decad =gribusiness by generating additional income and creating job opportu-
[ = farm families. Agro- tourism can provide additional income in several

= Iarm facili —zrketing in farmers market where tourists can purchase farm products.

-2 up products, where tourist harvest produces by them.
- Snlertaligeey “ood, where tourists prefer to have local flavors for meals.
oztion of tourists in different farm activities and entertainment activities

- tourists £ea ¢ ==1 hunting and bird watching.

=—=ncing rural life through local tours at different rural settings. Since there
- increasing trend of ‘experiential tourismy’.

== ncome and employment for localities indirectly as tourist needs other
== and products also. New consumer market niche can be established with
zr2ness of local agricultural products.

T T S—

Medley in Tourism _ 83




It provides great opportunity to develop sustainable and responsible touns=
country.

It also helps in preserving local traditions, art and culture. Tourists visiting far=s
to purchase the local products and which helps in empowerment of rural
diversifies and improves rural economy.

It can prevent viable traditional cccupations from being displaced. Agro- i3
facilitates up gradation and revitalization of community facilities, mamntenza
rural landscapes and natural environment for tourists and local people.

Agro tourism helps to preserve agricultural lands and promote agripreneurszs >
retain the youth in agriculture.

It reduces migration from rural to urban area as well as paves the way for rec¢=w
ment and rejuvenation of rural life. The interactions with the visitors expane
knowledge and educational opportunities. :

Progress in India

Rural tourism was first introduced in India in the National Tourism Policy wiss
103 projects were sanctioned by the government during the Tenth Five Year Piz
the eleventh Five Year Plan rural tourism became one of the primary tourist pra
and the government sanctioned 69 rural tourism projects. By the 12th Five Yeaz #
it was decided to develop clusters propoesing 70 such clusters with a total invests
of INR 770 crores. Rajasthan, Kerala and Maharashtra were the early movers ini=
menting the scheme.

Agri- Tourism Development Corporation (ATDC) was established in 2004. Inina#
launched agro-tourism as a pilot project in Palshimwadi in Baramati Tehsil of Puns
2005. The main activities include opening of Agro tourism centers, encouraging =
farmers to take up agro tourism and conducting training and research progra
Under Maharashtra state Agri Tourism VistarYojana, ATDC launched training &
skill development program in 2007 which aimed to conserve the values, environm=s
traditions, culture, customs, art and handicrafts, ‘Mahabhraman' scheme of Mz
rashtra Tourism Development Corporation is another step to promote Agro-touriss

The homestays amidst the wheat fields and scenic mountains views with parms
patory activities in Uttarakhand, the Montana homestay and Annual flower fe sta
of Sikkim, The Spice Garden Tours in Kerala and Tamil Nadu are the attractions
the tourists. Andhra Pradesh Tourism Development Corporation {APTDC) has bes
promoting agro tourism in terms of integrated horticulture farming, dairying, fishzs
vegetable poly houses and farm stays to enjoy the natural environment and rural 1
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~ the forefront of developing the rural tourism model and evolving it
E - siting farms e ==~=r ambit of ‘Responsible Tourism'. The award winning project makes
¢ =f rural wons === = 10 get involved in promoting tourism projects in their respective
*h improving tourism in the state, this also helps the locals to earn
> sustain the nature. The department of tourism implemented the
< ____arakom ,Wayanad, Kovalam and Thekkady were selected for this
oiect implemented in Kumarakom got noticed and some of the major
- znnd interventions by the Responsible Tourism in Kumarakom are:

~preneurship Ssfvamcing Agncultural Productions

AL . T

=y for redeves
-rs expand t

— Policy whes
-.ve Year Plan
7 tourist prog
= Five Year F
-otal investms
TIOVers in Img .
> of '-?esponsﬂ)le Tourism, the govemrnem was able to initiate agricultur-
= those lands which were left fallow because of low yield, low demand
_rzl produces etc. the department approaches Kudumbashree volunteers
~=m to take up paddy cultivation in 55 acres of land. They also initiated
-znchayat to boost vegetable cultivation in another 30 acres of land. Now

“nz farmers to return to agricultural production and to increase the culti-
- s responsible tourism indirectly began to push agro tourism in Kerala.

2004. Initia

«= farms and lotus cultlvatlon

= Agro-touriss

s with p
flower fests
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The unused ponds were cleaned and promoted for fish cultivation and loresg
tion. This indirectly improved the living condition of the local cormnmunity

* Promoting local products

The Responsible Tourism Cell initiated hotel industry to purchase progas
locals. Thus it promoted local products and gave financial benefits to the rz=

* Developing community based tourism products

The Responsible Tourism Cell has developed two packages in Kumarakom. The
‘Village Life Experience at Kumarakom' and ‘A Day with Farmers'. First one will 3
the tourist to experience the real village life through guided tours in the village’
second one will gave them an opportunity to be close with the farm activities.

The Responsible Tourism initiative of Kerala was honored with United Nations &
Tourism Organization (UNWTQ) Ulysses Award for innovation in Public Police
Governance in January 2014, National Award for Best Tourism Project and =
Grand Award for Environment.

Challenges

Agro tourism needs continuous effort in different stages like land developz
developing accommodation and other facilities {farm stays), developing enterps
(Processing, value addition, and marketing farm produces) and other required in!
structure development.

Identification of potential farmers and entrepreneurs who can implement agro touns
requires skilled advisory services. This needs education and capacity building.

Planning and management of agro tourism enterprises is another challengs
task. Formation of farmers' co-operatives can be helpful in this regard. Quality am
complexity of services as well as cooperation among stakeholders are the challengs
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= znd lotus cults
—munity.

© 2gro —-tourism.

a1l
th# country is rural and a large population resides in rural areas. The
a is where you meet the ‘real India’. Developing rural economy and

ppeortunities in rural areas is therefore essential for “Aatmanirbhar
= “.lzages are also the repositories of the county’s culture, tradition, crafts,

=3¢ products 8
z "o the rural peg

o1~ practices. Developing these local products through tourism can

T2 and employment in rural areas and empower rural communities,
omen, fulfilling the vision of Aatmanirbhar Bharat. This will help in

= muigration from rural areas, poverty alleviation and sustainable devel-

ECes
cmizm.gov.in accessed on 20/3/2022

“zlzfarmtourism.com/responsilbeTourism.html accessed on 20/3/2022

irizllis.com/wp-content/uploads/2019/11/AGRO-TOURISM-EXPLOR-
I -=VENUES-IN-RURAL-INDIA.pdf accessed on 20/3/2022
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